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IMPACTmatters

United Way
of the Midlands

Children are 
Born Learning

nited Wayof the Midlands knows that
early childhood education matters. In

2002 through its Success bySix initi ative, 
United Way launched Vital Connections of the
Midlands, Inc. to manage non-profit centers
serving approximately150 childrenages6 weeks
to five yearsand their families. Vital Connections
serves asan organization for the developmentof
early childhood education centers in areas
where there are traditionally no high quality,
nationally accredited programs. Vital
Connections centers are located in: downtown
Columbia,  the Arthurtown community and in
the Lower Richland community.  

The first six years of a child's life are the
most critical. Three decades of research tell
us that quality early experiences matter, both
at home and in care settings. Research and
plain common sense show:
l Parents matter. Parents are a child's first

and most important teacher. 
l Stimulation Matters. A child's brain is

mostly "wired" by age 4, critical to school
and life successthereafter. 

l Talking and reading matter. Children from 
impoverished families hear up to 30 million
words less than middle-class children 
before entering kindergarten, limiting 
pre-reading skills and early language 
development. (continued on page 2)
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(continued from page 1)
Research also indicates that early childhood
development and early brain growth have
shown that intervening early in the lives of
children prevents serious problemsfrom
developing in later years. The Federal
Reserve Bank suggests a $12 return on
investment for every dollar spent in quality
early care and education. The investment is
returned in savings on remedial education,
welfare paymentsand prison expenses in
later years. 

This year, United Wayof the Midlands is
embarking on a grassroots effort to aid
small children. Together with business, edu-
cation and community leaders, United Way
will make quality early childhood education
a priority in our community with Born
Learning, a national media campaign offered
by United Wayof America, Civitas and the
Advertising Council . The campaign is
designed to help parents, grandparents,
teachers and caregivers create early learning
opportunities for young children. United Way
of the Midlands will work with local busi-
nesses to assist with media sponsorships so
that these public service announcementsair
frequently and print materials are widely dis-
tributed. Watch for this extraordinary national
public awareness campaign that will help
accelerate our efforts to ensure all Midlands
young children are ready for school.

nited Way appreciates our volunteers! Each
year, United Way pays tribute to those individuals
who give selflessly in the spirit of volunteerism.

To ensure fairness and recognize all aspects of the
United Way volunteer structure, the volunteer advisory
committeeselected winners from nominations in the
following categories:  

Alyce Kemp Dewitt Award: 
Clente Flemming
Recognizes a volunteer whose creativity and passion
have made a measurable impact over the last five
years.

Meritorius Award: 
United Parcel Service Tug-A-Plane Committee
Recognizes the devotion of an individual or group that volunteers their service within
the United Way of the Midlands internal organization during the past year.  

Community Impact Awards:
Recognizes the selfless devotion of an individual who volunteers his/her service at United Way
of the Midlands by serving on a community council:

l Building Strong Families, Individuals and Children: Samuel Tenenbaum
l Creating Quality Education, Job Preparation and Life Skills: Kaye Shaw
l Promoting Health and Recovery:Greg Gattman
l Securing Food, Shelter, Safety and Transportation: Dave Leopard
l Edisto Council: Karen Van Curen and Warren Harley

Award recipients will be recognized at United Way's Community Assembly on May 26th, 8:00 a.m.,
at the Columbia Metropolitan Convention Center. This event is free and open to the public.   

Vol unt eers Award ed for Outst anding Effo rts

U

UPShas been sponsoring Tug-A-Plane
for the past eight years.

Call 2-1-1 to Get Answers
very hour of every day, someone in our
community needs essential services.
In many cases, people end up going

without these necessary and available services
because theydo not know where to start.  

United Way2-1-1 serves the citizens of
Calhoun, Fairfield, Newberry, Orangeburg,
Lexington and Richland Counties. United
Way's 2-1-1 Call Center provides callers with
referrals to human services agencies for
every dayneeds and in times of crisis.  For

example, United Way2-1-1 assisted a family
recently that did not know where else to turn
for help.  The family needed help for the
father who needed a kidney transplant.
United Way2-1-1 referred the caller to an
organization that could help.  

Several months later United Way2-1-1 heard
from this family thanking them for their
assistance.  The father received the kidney
transplant and is doing fine thanks to the
referral provided by United Way2-1-1. 

In 2004, United Way2-1-1 assisted more than
18,000 callers. United Way2-1-1 is ready to
assist you 24 hours a day, 7 daysa week
with basic human service information, physi-
cal and mental health information, volunteer
opportunities, and educational programs.
You can also access2-1-1 through United
Way’s website, www.uway.org. 
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United Way worked throughout 2004 to
improve the lives of Midlands citizens.  This
past year, United Way made a real impact on
our community’s most pressing issues. 

Because ofyour generosity, United Wayof
the Midlands annual campaign raised more
than $10 million in 2004 to fund programs
that helped thousands of people. Though
some ofthe dollars were donor designated 
to specific agencies, United Way staff and
volunteers allocated the remainder through-
out the four critical human service issue
areas identified in "Facing Facts."  The com-
munity councils, each with 30 volunteer
stewards and one key staff person, worked
on the following:  quality child care and par-
ent support; adult and family literacy; child-
hood obesity; improving access to food and
affordable shelter. The programs funded by
United Wayare closely monitored to ensure
their successat changing lives for the better.

United Way isaccountable to its donors and
the public to ensure prudentand effective
distribution of resources.  In 2004, United
Wayof the Midlands wasgiven four out of
four stars byCharity Navigator, America's largest
independentevaluator of charities.  Charity
Navigator wrote, "Receiving four out of a 

possible four stars indicates that your organ-
ization excels, as compared to other charities
in America, in the area of strong fiscal
management."

United Way understands that a trusting
donor is a supportive donor. More than
30,000 individuals from the Midlands
entrusted donations through the United Way
processduring 2004.  More than ten million
was pledged from the community campaign.
In addition, $2.3 million was received from
grants and contracts.  

United Way isa volunteer driven non-profit
organization bringing people and resources
together to build stronger communities
throughout the Midlands. For more than
eighty years we've been helping people care
for one another. Today, we are leading the
way in addressing local human service needs
with a process you can trust. Our community
volunteers prioritize needs, secure resources
and identify services that provide effective
support and solutions. The bottom line result
is a highly accountable process, run by
trustworthy volunteers with a goal of positive
impact in our community.   
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Making Sure the Work Gets Done-
A Year In Review

Top Five Reasons to Volunteer for United
Way's Week of Caring:

5. to help us build a stronger community

4. to get academic credit

3. to give back to those less fortunate

2. to try something different

1. to have fun!

Join United Way of the Midlands September 
12 - 15, 2005 as we collaborate with corpora-
tions and organizations for a week-long blitz of
communityservice. Won't you give an hour of
your time to help refurbish an elderly resident's
home, sort clothes for a shelter, paint a room at
a clinic or teach a class on simple car repair to
single moms? Listed below are the days and 
categories of service projects and issues to be
addressed during the week:  

Monday, September12
Families, Individuals and Children

Tuesday, September13
Education, Job Preparation and Life Skills

Wednesday, September14
Health and Recovery

Thursday, September15
Food, Shelter, Safety and Transportation

We need you!  School groups, churches, civic
groups and businesses are asked to join us as
we work together to make our community a
better place to live. 

For more information on United Way's Week
of Caring or other service opportunities call 
United Way 2-1-1 or 803-733-5487.  

Vol unt eer fo r a
Weekof Carin g

Volunteers at last year’s
Week of Caring cleaned
up a local park and children’s
playground. Please join us
again this year, September
12-15, for another week-
long blitz of community
service. For more information,
please call United Way 2-1-1.
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2004 STATEMENT OFACTIVITIES
For the period ended December 31, 2004 (3)

PUBLICSUPPORT and REVENUE
Gross Campaign results (2003/2004) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . 
Lessdonor designations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Lessprovision for uncollectible . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ..

Net campaign revenue . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Gross Campaign results (2004/2005) (1) . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . .

Lessdonor designations . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . .
Lessprovision for uncollectible . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . .
Net campaign revenue   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . .

Other Income . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . .. . . . . . . . . . . .
Initiative Grants . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . ..
Losson disposal of fixed assets . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . 
Campaign income released from restriction . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . .
Grant assets released from restriction . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . 

Total Funds Available for Distribution . . . . . . .. . . . . . . . . . . . . .. . . . . . . .

EXPENSES:
Program services:

Gross funds awarded . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . .
Lessdonor designations . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . .

Net funds awarded . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
Grants
Other program services . . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . .. .
Supporting services (2) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
United Wayof America dues . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Total Expenses . . . . . . .. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 

CHANGEIN NET ASSETS
Netassets at beginning of year . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .
Prior period adjustment . . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . . . . . . . . . . . . . . . .
Netassets at beginning of year, as restated . . . . . . . . . . . . . . . . . . . . . .. . . . . . . . .

Net assets at end ofyear . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

(1) Gross campaign results shown, which include the Combined Federal Campaign, include only those pledge amounts processed as of the fiscal year ended 12/31/2005.  This amount will
increase as processing is completed on remaining open campaigns and gifts are received during 2005.

(2) Includes Managementand Building Departments.
(3) Unaudited.

Unrestricted

$1,578,848 
(383,579)

(17,961)
$1,177,308 

218,429
5,945 

4,988,503 
2,371,602 

$8,761,786 

3,809,792 
(383,579)

$3,426,213 
2,370,844  
1,914,311
1,047,573 
$114,549 

$8,873,490 

(111,704)
(411,785)

16,944 
$(394,841)

$(506,545)

Temporarily
Restricted

$8,405,009 
(2,172,376)

(683,517)
$5,549,116

2,325,064 

(4,988,503)
(2,371,602)

$514,076 

514,076 
5,598,268 

$5,598,268 

$6,112,344 

Total

$1,578,848 
(383,579)

(17,961)
$1,177,308 
8,405,009 
(2,172,376)

(683,517)
$5,549,116

218,429
2,331,009 

$9,275,862

3,809,792 
(383, 579)

$3,426,213
2,370,844  
1,914,311
1,047,573 

114,549 
$8,873,490 

402,372 
5,186,483 

16,944 
$5,203,427 

$5,605,799 

BALANCESHEET
For the period ended December 31, 2004 (3)

Assets

Current Assets
Cash and equivalents

Pledges Receivable:
Prior Campaign (2003), net
New Campaign (2004), net (1)
Misc. Receivables

Total Receivables

Total Current Assets

Property, plant and equipment, net

Total Assets

Liabilitie s and NetAssets

Current Liabilities
Designations Payable (1)
Accounts Payable
Line ofcredit

Total Current Liabilities

Mortgage payable (2)

Total Liabilities

NetAssets
Unrestricted
Temporarily restricted

Total NetAssets

Total Liabilities and Fund Balances

$553,917 

590,977 
6,511,869 
202,290 

$7,305,136 

7,859,053

1,512,117

$9,371,170

$2,391,800 
345,764 
449,982 

$3,187,546 

577,825 

3,765,371 

(506,545)
6,112,344

$5,605,799

$9,371,170

(1) Figures include all Combined Federal Campaign pledges and designations.
(2) Includes Accrued Interest.
(3) Unaudited.
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Alston Wilkes Society
American Cancer Society
American Heart Association
American Red Cross
American Red Cross-Edisto Chapter
Babcock Center
Big Brothers and Big Sisters
Boy Scouts - Indian Waters
Boy Scouts-Blue Ridge
Boys and Girls Clubs of the Midlands
CASA (Citizens Against Sexual Assault)
Central SCHabitat for Humanity
Columbia Urban League
Communities In Schools of the Midlands
Community Mediation Center
Girl Scouts of the Congaree, Inc.
Dickerson Center for Children
Easter Seal-Rose M. Lowe Rehabilitation Center
Epilepsy Foundation of SC
Fairfield County Behavorial Health Services
Fairfield LiteracyCouncil
Family Connection
Family Service Center
Family Shelter
Fairfield Disabilities and Special Needs Board
Federation Center of the Blind
Florence Crittenton-Charleston
Florence Crittenton-Charlotte
Free Medical Clinic
Fort Jackson Youth Services
Girl Scouts of the Low Country
Goodwill Industries, Inc.
Greater Columbia LiteracyCouncil
Greater Santee LiteracyCouncil
Harvest Hope Food Bank
Helping Hands, Inc.
Home Works
Interfaith Community Services of SC, Inc.
James R. Clark Sickle Cell Foundation
LRADAC
Lutheran Family Services
Mental Illness Recovery Center, Inc. (MIRCI)
Newberry County Council on Aging
Newberry County Family YMCA
New Horizon Family Care Center
Newberry LiteracyCouncil
Orangeburg Adult Literacy
Orangeburg Boys & Girls Clubs
Orangeburg County Disabilities
Orangeburg County Council on Aging
Orangeburg Salvation Army
Palmetto AIDS Life Support Services

2004 FUND DISTRIBUTION TO PARTNERAGENCIES (1)

Community Impact
Dollars

Grants Donor 
Designations

Total

$72,049
117,433

517,816
16,091
77,436
86,231

205,368
9,276

242,724
5,484

101,112

26,664
88,884

77,267
21,984
8,336
9,695

449,496
119,040
12,493
38,497

2,952
3,864

29,675
31,428

457

40,680
551

16,664

10,404
57,035

47,269
22,416
24,553

10,644
2,376
6,586
3,659
3,318

14,628

$ 

20,000

10,000
2,103,763

17,000

$1,908
91,748

100
29,704

40,186
14,859
45,698
6,588
15,073

31,123
15,552 
4,627

195 
19,596
6,958 
7,063 
6,074
1,365
3,231
9,159 

12,102
14,867
4,060 
3,783
1,499 

395 
16,101 
2,147 

1,284 
9,632

56,620
3,191 

6,828
2,280

19,944
6,550

12,722 
8,940
4,552 
4,621 

325
1,067

16

2,285

12,916 

$73,957
209,181

100
547,520
16,091

117,622
101,090
251,066
15,864
257,797

5,484
31,123

116,664 
24,627
26,859 

108,480
6,958 

84,330 
28,058

9,701
12,926
19,159 

2,565,361
133,907
16,553 

42,280
4,451 
4,259 

45,776 
33,575 

457
1,284 

50,312
551

73,284
3,191 

6,828
2,280 

30,348
63,585
12,722 
56,209
26,968 
29,174 
17,325
11,711
2,376
6,602
3,659
5,603 

14,628
12,916 

Listed below are United Wayof the Midlands’ certified partner agencies. Community impact dollars are funds that are allocated to agency
programs following review and evaluation by United Way volunteers. These programs are held strictly accountable and are rated annually for
effectiveness. Grants are funds distributed to particular agencies from foundations, governmententities and other sources. Donor designa-
tions are distributed to agencies at the request of individual donors for unspecified use for which no reporting or assessment is required.

annualreport0402a.qxd  9/19/2006  5:18 PM  Page 5



IMPACTmatters    United Wayof the Midlands

6     what matters.tm

Palmetto Citizens Against Sexual Assault
Palmetto Health-Richland Care
Palmetto Place Children's EmergencyShelter
Prevent Child Abuse SC
Project Life Positeen
Protection and Advocacyfor People with Disabilities
Respite House, Inc
Ruth S. Pugh Foundation
Salvation Army
SCAutism Society
SCCampaign to Prevent Teen Pregnancy
SCCenters for Equal Justice
SCVictim Assistance Network
Senior Resources
Sexual Trauma Services
Sistercare
Sunlight Club
The Cooperative Ministry
The Nurturing Center
Trinity Housing Corporation
United Black Fund
Volunteers of America of the Carolina
Wateree Community Actions, Inc.
Work in Progress, Inc
YWCA ofthe Midlands
Total

2004 FUND DISTRIBUTION TO PARTNERAGENCIES continued

Community Impact
Dollars

Grants Donor 
Designations

Total

$ 
8,336

124,035
2,195

28,777
173,592

113,639
21,197

20,868
1,826

18,000
19,845
55,587
52,668

159,095
$3,432,196

$ 

22,500

4,000

$2,177,263

$1,372 

105,750
23,744

4,464
2,720
1,421 

67,121 
5,802 
6,536 

142
4,309

13,401
14,023

104,260

23,394
10,361 
4,491 

14,366
3,128
1,079
3,240
5,741

$980,395 

$1,372 
8,336

105,750
170,279

2,195
4,464
2,720

30,198 
240,713 

5,802 
6,536

142
4,309

127,040
35,220

125,128
1,826

23,394
28,361 
24,336 
69,953
59,796

1,079
3,240

164,836
$6,589,854

Listed below are United Wayof the Midlands’ certified partner agencies. Community impact dollars are funds that are allocated to agency
programs following review and evaluation by United Way volunteers. These programs are held strictly accountable and are rated annually for
effectiveness. Grants are funds distributed to particular agencies from foundations, governmententities and other sources. Donor designa-
tions are distributed to agencies at the request of individual donors for unspecified use for which no reporting or assessment is required.

2004 Fund Dist rib ut io ns to Non-par t ner
Agencies and ot hers
Non-Partner Agencies (1)
Other United Ways
Total

Combined Federal Campaign (2)
United Wayof the Midlands and UWM Federation
Other Agencies

Total

Other Initiatives
Success bySix Initiative
Fast Forward Community Technology Center 
Vital Connections
United Way2-1-1

Total

Grand Total Other Distributions

$1,177,248 
643,501 

$1,820,749 

126,371 
688,227 

$814,598 

49,664 
311,056 
148,638 
216,799 

$726,156 

$3,361,504 

2004 Impact Doll ar s by Council

Health and Recovery

18%

25%
29%

28%

Food, Shelter, Safetyand 
Transportation

Education, 
Job Preparation 
and Life Skills

Families,
Individuals
and Children

(1) The disbursementamounts shown in the 2004 Fund Distribution to Partner Agencies, and the Non-Partner Agencies Distributions are based on distributions made to the specified
agencies from January 1st through December 31st, 2004.

(2) Includes actual cash distributions from the 2003 campaign.
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United Way’s Investment Plan: An Update
United Way's Investment Plan addresses
where donated dollars that are notdesignated
to specific agencies will be allocated. United
Way's four councils were established as a
result of extensive research from our community
assessment, "Facing Facts." Each community
council and their stewards have developed a
componentof the Investment Plan based on
the issues identified in "Facing Facts."
Council stewards have worked to identify and
prioritize current community issues in four
critical human service areaswhich United
Way is charged to address.

Building Strong Families, Individuals
and Children

In 2004, the Families Individuals and
Children Community Council issued a
$50,000 grant to Volunteers of America to
provide quality child care scholarships for
ten at-risk children as well as supplemental
services to parents and child care center
teachers in three centers: Children's Garden,
Arthurtown and Tender Years. In addition, the
council staff and volunteers were partners
with Richland County First Steps and the
Richland County Evaluation Council in secur-
ing funding for the LIFT scholarships in eight
centers for at-risk children, parent education
and wage supplementsto center staff during
2005. Improved results in targeted centers
will help provide benchmarks for the child care
system. 

Through a Department of Social Services/
United WayAssociation of South Carolina
Business Engagementgrant, the Council
reached 11 companies and organizations with
37 employee meetings around a variety of
topics including quality child care, nutrition
and finances.  To increase content knowledge
around parenting and family violence, the
Council created two advisory committees in
2004.

Creating Quality Education, Job Preparation
and Life Skills

More than $100,000 in grants were identified
and secured for family literacyserving parents
and children in the Lower Richland community.
The Community Mediation Center was awarded
$50,000 to implementa TruancyMediation
program to help keep children in school and
out of the judicial system by mediating truancy
issues between the school and family.  

The Education, Job Preparation and Life Skills
Community Council reviewed, evaluated and
distributed close to one million dollars to
non-profit community programsaddressing
our three priority issues:  preparing children
for school and increasing student success
rates; adult and family literacy; and encour-
aging civic engagement. 

Promoting Health and Recovery

The Health and Recovery Council awarded
two $25,000 grants to addressChildhood
Obesity. The funding facilitated programs to
increase physical activity and healthy nutrition
among children in elementary and/or middle

schools located in geographical economically
depressed areas. Fairfield Behavioral Health
Services, “Way to Go Kids! Nutrition and Fitness
Program” and Palmetto Richland Care, “Healthy
LifestylesIntervention” were awarded grants.   

The council also assisted in the development
of a statewide plan to address obesity in a
collaborative effort with the SCDepartment
of Health and Environmental Control.

Food, Shelter, Safety and Transportation

A $50,000 grant was awarded to HarvestHope
Food Bank, who partnered with local commu-
nity and faith based organizations to add food
pantries in rural communities. The program
provides emergencyfood assistance to hundreds
of people in those communities. The Food,
Shelter, Safety and Transportation Community
Council also contracted with Salvation Army
and Cooperative Ministry to provide emer-
gencyutility, rent and mortgage assistance to
people in short term financial crises.  

In 2004, the Council supported the Midlands
Area BlueprintProcess for addressing home-
lessness. A Midlands area affordable hous-
ing trust fund project was also initiated by
the Council .  

In 2004, United Way addressed the problem
of food access in rural communities.

United Way helped to secure funding to
improve local child care centers.
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Kester S. Freeman, Jr., Board Chair
Lynette L. Allston
Stephen K. Benjamin
James A. Bennett
J. Mac Bennett
Morris J. Blachman
J. Scott Blackmon, Jr.
Michael R. Brenan
D. Ann Caulkins
Henry B. Clay
Charles T. Cole, Jr.
D. Byron Dickson
Jean E. Duke
Paul V. Fant
Clente Flemming
Warren T. Harley
R. Thomas Harrell
Rickie Harrison
Stephen D. Hickman
Pamela J. Hyland
Robert C. Lentz
Harry M. LightseyIII
David Ruiz
W. Scott Shockley
Dr. Andrew A. Sorensen
Dr. Caroline B. Whitson
Preston H. Winkler

Unit ed Way
of t he Midl ands 
2004 Board

1800 Main St l Columbia SC29202  l (803)733-5400  l 1-866-GET-UWAY(TF)  l www.uway.org

Exceeds Expectations
American Red Cross-EmergencyServices
Big Brothers and Big Sisters- Mentorship
Boys and Girls Clubs- Youth Development
Family Connection (External Grant)- Parent Support
Family Shelter- EmergencyShelter
Federation Center for Blind- Employment
Florence Crittenton, SC- Maternity Program 
Florence Crittenton, NC- Maternity Program  
Fort Jackson- Youth Development
Family Service Center- Dental Clinic
Mental Illness Recovery Center, Inc.- Homebase
Mental Illness Recovery Center, Inc.- 

Social Rehabilitation
Prevent Child Abuse SC- Parent Aide
Senior Resources, Inc.- Senior Companion
Senior Resources, Inc.- Foster Grandparenting 
Senior Resources, Inc.- Retired Senior  Volunteers
Sickle Cell Foundation- Case Management
YWCA- Legal Services

Meets Expectations
Alston Wilkes- Community Services
American Red Cross-  Health and Safety Education
Babcock Center- 3 Fountains Activity Center
Babcock Center- Phoenix Services
Babcock Center- S. RichlandActivity Center
BoyScouts Indian Waters Council- Youth development
Boy Scouts Blue Ridge Council- Youth development
Fairfield Disabilities and Special Needs- 

Diversified Services/Employment
Family Service Center- Counseling
Family Service Center- Traveler's Aid
Federation Center for the Blind- Social Recreation
Free Medical Clinic- Access to Care
Greater Columbia LiteracyCouncil- Adult Literacy

GirlScoutsof the Congaree, Inc.- Youth Development
LRADAC- Girls Grapevine 
Newberry Council on Aging- Adult Day Care
Newberry YMCA- Health Enhancement
Prevent Child Abuse SC- Education and Training
Prevent Child Abuse SC- Public Information 
Prevent Child Abuse SC- Parent Education Support
Salvation Army- EmergencyAssistance
Senior Resources, Inc.- Home Based Care
Senior Resources, Inc.- Wellness Center
Senior Resources, Inc.- Information and Referral
Sexual Trauma Services
SisterCare- EmergencyShelter
YWCA -Camp Laf-A-Lot
YWCA- Professional Development

Needs Improvement
American Cancer Society- Patient Support
American Cancer Society- Prevention and Education
Easter Seal- Comprehensive Services
Epilepsy Foundation- Education and Support
Federation Center for Blind- Information and Referral
Newberry County LiteracyCouncil- Adult Literacy
Ruth S. Pugh- Adult Respite
Columbia Urban League- Adult Employment
Columbia Urban League- Youth Employment
YWCA- STAMPProgram 
YWCA- EUREKA Program

Does Not Meet Expectations
Fairfield LiteracyCouncil- Adult Literacy
Federation Center for the Blind- Advocacyand 

Public Awareness
Federation Center for the Blind- Adaptive Services
Newberry YMCA- After-school and Summer Camp

Outco mes Evaluat io n: 2004 reports
In 1997, United Wayof the Midlands Board of Directors made a commitment to measuring program 
outcomes for all funded programs. The process continues to evolve as United Wayof the Midlands’
staff, partner agencies and evaluation volunteers hone our evaluation skills and increase our capacity
to demonstrate results and community impact.  

The chart below lists United Way certified agencyprogram scores asdetermined by United Way
evaluation volunteers. Program reports are required from all agencies whose programsreceive 
community impact dollars (from the community campaign) and grants. Programs that receive only
donor designations are not required to report and are not included in the following.

Save t he DAte!
United Way2-1-1

Anniversary Celebration

June 3rd, 12:00-2:00 pm
1200 Colonial Life Blvd.

Largest Musical Chairs Event
in the World!

Grand Prize Valued at$2,011
offered by B106
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